HSU KA AN



| am Hsu Ka An a.k.a Robert. | am a third generation Indian

Chinese and an HFI - Certified Usability Analyst .

| have been in the UX Role since the last 6 years. | am currently
working as a Sr. UX Designher in Quantum Inventions, a company
that deal with Digital Mobility Solutions like GPS and Logistics
Tracking. Prior to that | worked in Web Spiders Pvt. Ltd.

Beside work:

» | am an avid hoarder of visual ideas

* | do write some time at my Blog site

- | help my fellow Uxer's to find their way in the UX Industry.

* | am also an active member of the Indian Chinese Association

and lead the team in organising various cultural events.
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EARLY ESSENTIAL CARE MOBILE APP

for World Health Organisation - Western Pacific Region

PROJECT BRIEF

Provide health professionals with a user-friendly, evidence-based protocol to essential
newborn care - focusing on the first hours and days of life.

DURATION
3 Months

THE CHALLENGE

To convert their current Early Essential Care PDF Manual to a User Friendly Mobile App
that can be used by skilled birth attendants including midwives, nurses and doctors
during the critical first hour of child birth.

PLATFORM
. iOS: iPhone & iPad

. Android: Phone & Tablet

MY ROLE

. Lead the analysis of Tender Requirement

. Propose a Design Solution which translated into us winning the tender
OUTPUT

High Fidelity Prototype in InVision App

First  Embrace

A mother's first embrace, her baby's first breath

7 World Health
W Organization

ntp://thefirstembrace.org ‘ Western Pacific Region

EARLY ESSENTIAL NEWBORN CARE
Clinical practice pocket guide




EARLY ESSENTIAL CARE MOBILE APP World Health Organisation - Western Pacific Region

The Challenge

To convert the Algorithms which was in the form of a PDF Manual to Algorlth flE Prepa ring for a birth

an easy to use interactive app.

.

Introduce yourself to woman
Obtain the pregnancy history and the birthplan

Check laboratory results including test
for syphilis and/or HIV

.

Is diastolic BP

*  |dentify companion of choice 2110 mm Hg and
% S 3+ proteinuria or
Perform proper hand washing diastolic BP
*  Examine the woman and take her blood pressure, ,'.h_" N =90 mm Hg and
NO i ™ S
PDF pulse rate, respiratory rate and temperature 2+ proteinuria and

-

Assess fetal heart rate
Assess presence of labour and stage

1

I

* Encourage birth companion to be present 1
1

I

Fill out WHO partograph if cervix = 4 cm dilated :
1

1

1

1

Encourage the woman to:

any of the following:
- severe headache?

-
+

— move around if she wants and assume * —visual disturbance?
Algorithm 1. Preparing for a birth a position she is comfortable in — epigastric pain?
— take in light snacks and oral fluids
~ empty her bladder
S v : w—
stiommigua | Every 30 minutes, plot HR or PR, Is diastolic blood pressure ¥ .
ot 3 ES » START magnesium
S g TS contractions and fetal HR 290 mm Hg on two readings and  meefpb STABILIZE iy
e " Every 2 hours, plot temperature = 2+ proteinuria on admission? -
e anases &
e i Every 4 hours, plot plot blood pressure and | NO o
T, [ —
it Momm s e s T | © S mp—
iyl i | " o Support the mother to push as she Wishes i — d NUTIZUTILAT TIUYE aUiuss Uik [UwWer 1
. e — with contractions 1 abdomen? :
: s * Do not perform rautine episiat '
v NG 0 not perform routine episiotomy i !
1 e ) 1 1 NO '
- 1 i
] 1 1 1
J' § st aons i 1 Is labour for more than 24 hours? - » STABILIZE :
::...m.: e e Go to clinical algorithm 2: : bcervialilatation st he WHO _” D?-| Lo for(e;s et:tdfadmn, then,
3 i = rach i :
“Essential newborn care” - partograph action line? MIREiCEeontHindI i
] I 1
1 1
I 1
s i i
* Recommendations for antenatal steroids are currently under global review. An update will be provided once available.
b ** pPROM: preterm prelabour rupture of membranes
9 [ Essential care for all

[ Decision points
:] Conditions needing urgent care

— s —P N0 ===D then




EARLY ESSENTIAL CARE MOBILE APP World Health Organisation - Western Pacific Region

The Solution

Proposed a solution that keeps the essence of original PDF Chart Form including the colour usage and the overall structure of the manual.
This reduce the learning curve for the user transitioning from the PDF Manual.

THE HOME SCREEN THE ALGORITHM SCREEN

Module Title

@mmm EARLY ESSENTIAL NEWBORN CARE E ‘3 1. Preparing for a birth Q for a birth Q Q

westemPaciicRegion  Clinical practice pocket guide . *
Algorithm 1. Preparing for a birth Easy Access to Previous Screen

Is diastolic blood pressure...

Also serves as a re-affirmation

SELECT GUIDE W STARRED Q
of previous answer provided

o
| forabin g0
0~ min g o

Newborn care
90 min - 6 hours

ALGORITHM SCREEN

Tl

Is gestational age

All Colpur Co_de shifted to estimated to be

outline, to improve text <36 ks?
readability even in low WeeKs:
light condition.

Care prior
to discharge

From discharge
to 6 weeks

6 Additional Care

All Essential Control in the

middle lower bottom end

of the screen for easy one Decision Point
handed use

—> NO YES YES

7 Neonatal Care Environment

8 Maintenance Checklist

About App & Help Feedback
* Value add proposed by me




TAP TO UNMUTE

Lmoaile

LIVE MIC - MOBILE APP

for Web Spiders Pvt. Ltd. (In-House Product)

PROJECT BRIEF

Use Attendee’s Phone as Microphone to interact speakers during Events
& Conferences

DURATION
3 Months

THE CHALLENGE

To design an app which would connected to the Event PA System and be used by
Attendees to speak to the speakers. Instead of passing the mic around, the Attendees
can use their own phone as mic to address the speaker and other event attendees.

PLATFORM
. iOS: iPhone & iPad

. Android: Phone & Tablet

MY ROLE

. Propose a Design Solution for both the App and CMS End
OUTPUT

. Low Fidelity Wireframe in Balsamiq

. High Fidelity Prototype in InVision App



LIVE MIC - MOBILE APP

The Wireframing

SPEAKER SCREEN FLOW

Veu are Imited 1 avent

Quick Setup and Easy to Use App

[

< Event Created

Eventd 852413

< Evert a652412

FECREEEE
BEECOEEBE

)@ _spoce )frmom]

O

Congratulations!

Your event hos baen created

Unicpie Event 1D

652413

ATTENDEE SCREEN FLOW

< Join Event  Event List & JoinEvent  EventLogin| | € Evant Inte
Design Conference
Lnioue Event 1D Speakar Evih Design Gonference
Mark Wallace 652413
Event Country. Italy -
EventDate:  08/0116 e
Want 1o host an Esent? Mark Wallace
Next:Money
Spesker Events: Event Date:
1 2 3 Michael Casey 652415 04/01/16
Event Country. Belgium
4 5 6 Event Dote. 04/01/16
Events: Event Country
8 q Strata + Hadoop World erbits Ttay
ot Events:
0 ‘ Bill Janeway 652425
vcoony sepe [ |

Waiting for Attendees to join

Gun Event

Setest 4 Bpeaker

Mark Wallace

.

Tap to Pioce a Gail Reguest

@
‘,E‘h- Event Inte
& Rosa Mecoy Eveni ID
- ssun

& Tocd Fowe Event Nome:

— Design Conterance
& Mores Newtn Event Country

- haly
& Eddie Sharp Expring on

JASPM, 5/120%

& Lester Brody
& o Daveson

& Tomeny Blis

Selact s Spaokar

Mark Wallace

8] 0o you wish to Comnact
10 the Aitendea?

R

Web Spiders Pvt. Ltd. (In-House Product)

Cemnacted o

Eddie Sharp

Connecied 1o

Eddie Sharp

Duration: 350

End Can

Iwiaion from

Mark Wallace

Connected to

Mark Wallace

HOLD TO SPEAK

Cornecied to

Mark Wallace

SPEAKING




LIVE MIC - MOBILE APP

The Solution

Web Spiders Pvt. Ltd. (In-House Product)

Proposed a solution that keeps the essence of original PDF Chart Form including the colour usage and the overall structure of the manual.
This reduce the learning curve for the user transitioning from the PDF Manual.

WELCOME SCREEN

% 100% =

by m event2mobile
digital for analog

®ee00 BELL & 4:21 PM

BQuickMic

FOR ATTENDEE

.

ENTER
o Event PIN

2 REQUEST

* acall

D

WAIT

¢ for your turn

q Tap & Hold to
* SPEAK

THE ATTENDEE CALL SCREENS

£ 100% = -LL T 4:21 PM
b T H
" (i) e JickMic

Event# 6524

®0e00 BELL T 4:21 PM
BQuickMic

< Event# 6524

Annual Design
Conference

Mark Wallace Tara Browne

Annual Design
Conference

Speat
Mark Wallace

$ 100% W :LL = 4:21 PM

b p | H
" (i) e JickMic

% 100% =

by m event2mobile
digital for snalog

Call Request

Annual Design
Conference

SPEAKER
Mark Wallace

¢

Place a Call Request

Quit Event

% 100% ==

by m event2mobile
digital for analog

®0000 BELL T 4:21 PM

BQuickMic

Connected to

Mark Wallace

HOLD TO SPEAK

&)

Disconnect



FORM BUILDER - WEB APPLICATION

for Leading Automobile Company

To design a web application that will allow users to build and publish Forms.

2 Months

To build a form builder web application that will allow users to build different type of
Multilingual Forms that can be published to websites.

. Web Application

. Work with the development team and client to come up with a design solution
and screenflow for the application

. Low Fidelity Wireframe in Balsamiq
. Final Screen Design

0o

®

=

Single Line Input
Multi Line Input
Radio

Check

Button

& Undo  Redo

TEST FORM

This is a Test Form

Input Field: % Rules W Delete {3




FORM BUILDER - WEB APPLICATION

The Wireframing

List Screen

Form Builder Screen

Leading Automobile Company

FORM BUILDER

@® Site

Site Name: I_Rclhschﬂd Consultancy I

Sites Users

Users

0o o | |

Betsy Welch
Connie Kennedy
Thomas Frank

Keith Coleman

& Make Manager

FORM BUILDER r Forms | Form Templates | Form Themes | E-mail Templates l l Settings ' 6 v Liog Out
Create | Configure Localize
-Fhldn _Themes l GLOBAL FINANCE & Device Width:
Site Logo: | Ug £ BANKING CONFERENCE Goor T3]
LAYOUT i .
O Weliais Haadsr GFBC 2016 User Registration [ View Grid
m |: ® New Section eimiidh sl d O BEASGEIRALS BEDINEiNS D
® Divider Line
i M
SASIC Prefix [Mr_]v] Text Input
® Single Line Input ) | @ Form Label
First Name
® Multi-line Input I— + T :
E-mail: | ® Multiple Choice Last |i I
® Dropdown Input Type
E-mail @ Date Picker Alphabetic [v
betsywel| || ® Time Picker Job Title L ]
® Date & Time Picker Pattern Message
connie k@ @ File Upload Organization I_ I I I
thomasfri ® Line Divider
® Editor Organization Type I Select iv] Label Option:
© Aovae I Work Phone [ ] 00 Required
Cell Phone I_ I Custom Validation

FORM COMPONENTS

-

L 1

FINAL FORM AREA

PROPERTIES PAN

EL




FORM BUILDER - WEB APPLICATION

Screen Design

List Screen

FORM BUILDER

< SITE

Site Details

Site Name:

Site Users

Sites User:

Besty Welch

Connie Kennedy

Besty Welch

Form Builder Screen

FORM BUILDER @ FoRMS

K Undo  Redo

TEST FORM

This is a Test Form

Single Line Input

Input Field:
Multi Line Input

& FORM TEMPLATES # FORM THEMES

% Rules  WDelete <>

E-mail: Button

besty.welch@rothschild.com
connie.k@wws.com

besty.welch@rothschild.com

L J L

Leading Automobile Company

PREVIEW FORM

Device Desktop ~

FORM
Header -

Form Name

Test Form

Description

This is a Test Form

Form Tag

Properties -

Form Label

Input Field:

Field Name

Input type

FORM COMPONENTS

FINAL FORM AREA

PROPERTIES PANEL



KID STOP - WEBSITE

for Children Science Centre, Singapore

PROJECT BRIEF

Design website to Ignite the love for science and be a marketing tool to increase
awareness of CSC's offerings and drive visitorship to CSC (primary objective) and its sister
attractions (secondary objective).

DURATION
2 Months

THE CHALLENGE

A Responsive Website that needs to be both engaging for kids as well as push CSC's
Offering to Kid's Parents.

PLATFORM

. Responsive Website

MY ROLE

. Lead the analysis of Tender Requirement

. Propose a Design Solution which translated into a winning tender
OUTPUT

. Low Fidelity Wireframe in Google Slides

. Final Screen Design

Imagine, role play
and be encouraged
to discover and learn.

“learning couldn't
have been more fun!!”

~Bwen Lo -




The Wireframing

CSC Attractions

online ticketing
admission tickets and membership

revenue-generating products/facilities
o workshops
membership
party/group packages
gift shop and restaurant
Personalised membership, prices, and links to online

feedback sharing
grow relationship

sister attractions

Sister attractions logo block

Social media plug-ins or icons

Support Us

Children Science Centre, Singapore

Fun resources for their children
Feedback sharing: encourage
repeat web visits and grow
relationship with CSC.

Be a marketing tool to increase
awareness of CSC's offerings and
drive visitorship to CSC (primary
objective) and its sister
attractions (secondary objective).

Increase awareness of revenue-
generating products/facilities (eg:
workshops, membership,
party/group packages, gift shop
and restaurant etc) to drive sales
and to encourage online
ticketing (admission tickets and
membership).



KID STOP - WEBSITE Children Science Centre, Singapore

Final Screen Design

SITE PRIMARY
OBJECTIVE

» Fun resources for their children

» Feedback sharing: encourage
repeat web visits and grow
relationship with CSC.

imagine p= All Da + Be a marketing tool to increase
: e P awareness of CSC's offerings and
magine, role play ass! . .. .
and be encouraged L @ 569.90 drive VISItorShlp to CSC
to discover and learn. R ; ¥ ) Bu How!

SAVE
50% on

"lwrning couldn't How was your experience? all Rides!
have been more fun""” smore ‘
-Gwen Lo~

Follow us Support us

P ®




KID STOP - WEBSITE Children Science Centre, Singapore

Final Screen Design

SITE SECONDARY
OBJECTIVE

« Dirive visitorship to its sister
attractions

couwldn't
more fun!"
a1 v

 Increase awareness of revenue-
generating products/facilities (eg:
workshops, membership,
party/group packages, gift shop and
restaurant etc) to drive sales and to
encourage online ticketing
(admission tickets and
membership).

Family and friends share a meal at Food Stop, BBO,
a KidStop restaurant Dining

We have attractive packages for schools,
corporates and big groups.
more

Offering the freshest of fruits and vegetables
Learn all about food. while having fun eating it!
more




KID STOP - WEBSITE

Final Screen Design

Dffering the freshest of fruits and vegetables.
Learn all about food, while having fun eating it!
more

We have attractive packages for schools,
corporates and big groups
more

Family and friends share a meal at Food Stop. BBO,
a KidStop restaurant Dining

Parent Site

N
S&E\‘\Q‘ﬁ

singapore

K

PROGRAMMES.« FUN STUFF « MEMBERSHIP + VISITOR'S INFD + FAQ » SITEMAP -

sign

Leading Automobile Company

SITE SECONDARY
OBJECTIVE

Drive visitor ship to its sister
attractions

Increase awareness of revenue-
generating products/facilities (eg:
workshops, membership,
party/group packages, gift shop and
restaurant etc) to drive sales and to
encourage online ticketing
(admission tickets and
membership).

imagine

Mobile Version



ANALYTICS DASHBOARD
- WEB APPLICATION

for In-House Product

CMS Dashboard to give Event Managers insights into Event Happening

Ongoing

To build a single screen dashboard where event managers can get a quick insight to the
ongoing event app engagement

. Web Application

. Work with the development team and client to come up with a design solution
and screenflow for the application

. Final Screen Design

- 8 A m

r

Callit Green

A/ ANATICS / GOOGLEAPPANALYTICS

Event Snapshot  Download Reports

Analytics Dashboard

AT AGLANCE

App Adoption

13

Mobile Web

MODULES SUMMARY
Sessions. All Sessions ¥ §

AllDays Dayl  Day2 w iE

23

16

Added to Calendar

3.8 253

Average Rating Rating Received
6 Sessions
3 Sessions
2 Sessions
0 Session

0 Session

By Loggedin ~

summary -~

Social Engagement

135 37

Social Posts  Photos added

23

Videos ad

9AM 10AM 11aM

Sessions.

AlDays Dayl  Day2

Checked In
Bookmarked
Viewed

Added to Calendar
Average Rating
Rating received
Questions Asked
Questions Upvoted
Notes Taken
Comments Posted

Sessions Voted

More Detail

AllSessic

& Ad
* B
@ sh
&
® Hic



ANALYTICS DASHBOARD - WEB APPLICATION

Screen Design

In-House Product

Call it Green

A/ ANAWYTICS / GOOGLEAPP ANALYTICS
o Analytics Dashboard Summary

Event Snapshot  Download Reports

¢ Update Now

Analytics DaShboa I‘d Summa ry ~ Allpays  Dayl  Day2 Date Range Reset & e
SRR AT A GLANCE o
17 L4
- App Adoption Social Engagement Sessions Insights
13 23 135 37 23 17 23 318
Mobile Web 10s Social Posts Photos added  Videos added Checked In Bookmarked Viewed
By Loggedin ~ Active Users AllDays Dayl Day2 §
24 17 [
- 60
B ™8 50 2AM
> ogged | 59 a0 58 users logged in
gged In 59 0
Total Attendees 253 30
20
10
9AM 10AM 11AM 12PM 1PM 2AM 3PM 4APM 5PM



ANALYTICS DASHBOARD - WEB APPLICATION In-House Product

Screen Design

MODULES SUMMARY o

Sessions

Analytics Dashboard Summay v oy e owi s 8@ Sessions All Sessions ¥ = — Sessions AllSessions ¥ = —

s suace °

AllDays Dayl Day2 * AllDays Dayl Day2 & Add toPrint AllDays Dayl Day 2
4+ Export
[ share
17 23 Checked In Checked In 17
Checked In Bookmarked £ Customize
Bookmarked Bookmarked 23
& Hide
—> 318 16 Viewed Viewed 318
Viewed Added to Calend
Added to Calendar 16 Added to Calendar 16
Average Rating 3.8 Average Rating 3.8
3.8 253 Rati ived 253 Rat ived 253
Average Rating Rating Received ating receive ating receive
Questions Asked 24 Questions Asked 24
6 Sessions
Questions Upvoted 17 Questions Upvoted 17
3 Sessions
Notes Taken 21 Notes Taken 21
2 Sessions
Comments Posted 6 Comments Posted 3]
0 Session
Sessions Voted 9 Sessions Voted a
0 Session
More Detail More Detail




ANALYTICS DASHBOARD - WEB APPLICATION

Screen Design

callitGreen

Analytics Dashboard

s suace °

MODULES SUMMARY s

24

Questions Asked

21

Notes Taken

24 17 9

Sessions Voted

% AddtoPrint

More Detail

4+ Export

6 Sessions
3 Sessions
2 Sessions

0 Session

0 Session

17

Questions Upvoted

6

Comments Posted

B Share

Questions Asked
Questions Upvoted
Notes Taken
Comments Posted

Sessions Voted

More Detail

Q Hide ° Collapse

In-House Product

24 Questions Asked 24

17 Questions Upvoted 17

21 Notes Taken 21

6 Comments Posted 6

9 Sessions Voted 9
Meore Detail

° Expand

Filter: AllDays Dayl Day2

CONTEXT SENSTIVE ACTION BAR



TRANSPORT CLAIM APP

for Public Utilities Board, Singapore

This native mobile application provides highly-interactive user interface for PUB Officers
to record the actual path travelled using on-device GPS, add supporting details, and
export trips on a monthly basis

6 Months

. iOS: iPhone & iPad

. Android: Phone & Tablet

. Lead the analysis of Tender Requirement

. Propose a Design Solution which translated into a winning tender
. Oversee the Design of the App

Low Fidelity Wireframe in Google Slides

Since my former company is competing again for the renewal of this contract,
I will not be able to share the screens for this app




EVENT2MOBILE LOGO REBRANDING

for In-House Product

To design a new logo for our Flagship Mobile Application Product - Even2Mobile
3 Days
To rebrand a widely used Engagement App for Events and Conferences.

To understand and come up with a new logo

Presentation




__________________________________________________________________________________________________________________________________________|
EVENT2MOBILE LOGO REBRANDING In-House Product

Presentation Slides

Event is all about...

Conversations

4




__________________________________________________________________________________________________________________________________________|
EVENT2MOBILE LOGO REBRANDING In-House Product

Presentation Slides

Concept Idea Iteration 1 Iteration 2 Final Logo




EVENT2MOBILE LOGO REBRANDING In-House Product

Presentation Slides

P

Freight Sans Pro Medium




EVENT2ZMOBILE LOGO REBRANDING

Presentation Slides

1Possword

Top Apps

Pua®

Instagram Fantostical
Google Mops ~ Spotify Music  Focabook
, -_—

Twittar Event2Mobile

Snapchat

®

Evemote e Telegram

=)0

Sconbot Dark Sky Google Drive

[—
Hangouts Playtuba

WhatsApp

-

Event2Mobile Messenger Twitter Event2Mobile

% % el

Siack Playtibe

=

LO

apchat
Day One Telagram

Scanbot Dark Sky Google Drive

syont2mobile

In-House Product



for Associations and NGOs

A collection of Design Project which | do for free for the community association | am
associated with and also for other organisations.

Ongoing
. Print
. Design Annual Diaries and other collaterals.

Ep 3 LB R Wy

Ep 3 ALE R



Associations and NGOs

Annual Diary Cover

Released by Indian Chinese Association for Culture, Welfare and Development

DIARY

012

e year f e dragon

diar
201

Ep3E X ALE B e
Ep XL R E =




PRO BONO WORKS

Logos

Logo for a team
participating ina
Walk organised
by Toronto Zoo

WILD PANDA

Q
P Rree ca TRy

RSSO %@@@]F .

DANCING RIVER PROJECT

Logo for an annual
Chinese cultural event




THANK YOU

Portfolio @ Behance

Blog @ Tumblr

Profile @ Linkedin



